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eil Young’s Rockin’ in the Free
World blares as Robyn Lawley
moves for the camera, her
celebrated curves all but
making a break for it from
the top of her gold, embroidered Scanlan
& Theodore strapless corset dress. Her
statuesque frame combined with slickedback hair and strong, contoured make-up
owes more than a nod to the era in which
the supers (Linda, Christy, Naomi, Cindy
et al.) were making their mark on the world.
The shoot, in an inner-city Sydney
warehouse, winds down and I spot Lawley
taking a few quick selfies of her strikingly
made-up face. By the time we sit down to
talk she’s changed into denim cut-offs, a
loose black shirt and pink thongs, and giggles
about her “self-confessed selfies”, explaining
she’s been busy “hashtagging” because her
fans like to know what she’s up to.
Now 24, Lawley was born in 1989, when
those supermodels were striding their way
into our collective consciousness and,
incidentally, the same year Young’s rock
anthem was released. I realise, particularly
for her, our shoot has *insert cringe if you’re
over 30* a retro feel. So, what’s the verdict?
“Yeah,” laughs Lawley. “I definitely like
that look. I love the make-up from the early

’90s on those supermodels. They knew how
to do make-up.”
A lot has been made of Lawley gracing
the covers of French Elle and Italian Vogue in
2011, because she is 1.88m and, unlike most
of her high-fashion contemporaries, a size 14
to 16. The same year, she was also the first
curvy model (read: average-sized woman)
to appear in Vogue Australia. She has
managed to free herself from the shackles
of catalogue and website work, something
she describes as the “officework of
modelling”, making a name for herself
internationally in the process.
Another coup was being chosen last year
by Ralph Lauren as a face of the brand,
though it’s hardly surprising as her classic
look, reminiscent of a young Brooke Shields,
is a perfect fit with the all-American label.
Up close, Lawley, who grew up in the
western suburbs of Sydney, is as ridiculously
beautiful as she appears in photographs. She
can easily go from beach babe to boardroom
boss in a fashion shoot. However, she’s no
blank canvas awaiting someone else’s vision.
And there’s definitely nothing androgynous
about her. That’s the interesting thing about
Lawley: she’s all woman. I suggest to her
that her look has a more grown-up aesthetic
than most ‘straight-size’ models.

“It’s just natural because obviously when
you’re a teenage girl your body’s completely
different, but the modelling world is so
infiltrated with teenage girls that fashion
has become teenage girls,” says Lawley.
“So when you do see someone like me
you just think, ‘Oh, she just looks like a real
woman.’ That’s where ‘real’ came into effect,
because obviously those girls are real as well,
but we’re so inundated with this aesthetic of
a teenage girl. We can’t be a teenage girl,
we’re past the teenager stage. You’re not
going to go back in age,” she says, laughing.
Lawley first ventured into a modelling
agency at 15 and, observing how much
bigger she was than all the other girls, began
exercising and dieting furiously. She says if
she had a daughter she would let her model,
but only after she turned 18, because before
that “you’re still a child”.
“I think it’s bizarre, actually, how much
high-fashion designers use such young girls,”
she says, eyes wide. “I mean, they’re 14, 15
and they’re in the Prada campaign – and
I love Prada, but I’m like, ‘Is that really
appropriate for your market? You know, this
girl’s never modelled before, you’ve plucked
her out of obscurity and now you’re throwing
her into this huge campaign where your
buyers are middle-aged women.’ No

RVE
shE’s thE modEl with aN appEtitE foR food poRN aNd
a bRaiN foR busiNEss. aliCE waslEy mEEts RobyN lawlEy
Photography Todd Barry Styling Kelly Hume

17

MSM28JUL13p017 17

19/07/13 2:08 PM

